
 

Why Copywriting Can Dramatically Increase the Readership of Your Blog Posts 

（コピーライティングによってブログ読者を飛躍的に伸ばす方法） 

 

 

It's important to get people to read your blog posts. Learning a few copywriting 

techniques can increase your readership. By applying just one copywriting technique, 

you can boost your readership by up to 100% and more.  

For instance, the most important part of the blog post is the title. The title is 

similar to the headline in copywriting. The title determines whether people actually 

read your blog post at all. A good title can dramatically boost the number of people 

who read your post.  

By learning how to write a good headline from copywriting, you'll be able to write 

good titles for your blog posts. One tip is to include a benefit in your title. Write 

what the reader will get out of reading your blog post. For instance, “How to Triple 

Your Productivity” has the benefit that the reader will learn how to triple her 

productivity if she reads the post.  

The next thing is to write a good introduction. In copywriting, this is known as the 

lead. The lead is important because it determines whether the reader will continue 

reading. If the lead fails to interest the reader, the reader will stop reading.  

This applies to your blog posts too. You'll need a compelling introduction. You could 

start your blog post with a compelling story. Debunk a myth. Or use a problem-solution 

approach: Tell the reader what problem he's having and show that reading your post 

will give him the solution.  

You also want to make your blog posts easy to read. Just like in copywriitng, you'll 

want to write in short paragraphs, use subheads, write in short sentences, and use 

simple words. If your blog post is difficult to read, you'll scare your readers away.  

Most of your readers are skimmers. By including subheads, you'll make your blog post 

“skimming friendly.” The skimmer can read the subheads to see what your blog post 

is about. If the subheads catch her attention, she'll take the time to read your post.  



Short paragraphs make your blog post visually appealing. If the reader sees a bunch 

of big blocks of text within the first 5 seconds, it'll look like a lot of work to 

read. The reader may not have the time or patience to read the big blocks of text. 

By writing in short paragraphs, your blog post looks easier to read. And more people 

will read your post.  

The tone of your blog posts is important. A blog has a community atmosphere and lets 

you interact with your readers through blog comments. So you'll want to write to them 

like you're talking to a friend. Write in a conversational tone, just like in 

copywriting.  

So if you want to increase the readership of your blog, learn a few copywriting 

techniques. Even just one technique can boost your readership. Learn one technique 

and apply it today.  

Francis Lui is a freelance web copywriter with web technical skills. To get FREE web 

copywriting and Internet marketing tips, sign up for his FREE newsletter, The Web 

Copy Letter, at http://www.francislui.com/.  

 

 

blog posts ブログ投稿 

readership 読者 

apply 適応する、あてはめる 

boost 大きく伸ばす 

be similar to ～と似通って 

determine 決定する、決意する 

whether ～かどうか 

at all 全く～ない 

dramatically 劇的に 

be able to ～できる 

one tip is～ ひとつのヒントは 

benefit 利点 

How to Triple Your Productivity あなたの生産性を３倍にする方法 

introduction 導入部 

be known as ～ ～として知られている 
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lead 〔文章の〕導入部分、リード◆新聞・雑誌記事などで見出しと本文の間に入れる短

い文章 

fail to～ ～に失敗する 

interest 興味を持たせる 
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scare 人 away （人を）怖がらせて遠ざける 

skimmer 流し読みする人たち（skim から） 
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appealing 魅力的な 

a bunch of たくさんの 

patience 辛抱強さ 

interact with ～とふれあう 

 


